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   For the last year, our world has been going through differences of Covid-19. Already our TV fondness had increased in recent years and this addiction reached its peak with the effect of Covid-19, that caused us to stay more at home. People who have nothing to do have been the best audience of the TV series. 
      What is a Telenovela?
      The source of TV series is, the radionovelas that started as 15-minute radio shows first broadcasted in 1930s. Later in 1950s, under the name of “telenovelas”, these shows started to take place on TV as 30-60 minutes shows which were broadcasted during the day for housewives and middle-class viewers. The first telenovelas were South American television programming that had its roots in Brazilian culture. Today, they are globally watched. Dr. Janet McCabe, Senior Lecturer in Film and Television Studies at Birkbeck University explains telenovela as fusion of two words: "television" and “novel" and names it as a Brazilian colorful cultural export.  Telenovelas have "a limited run, consisting of about 75-150 episodes and are broadcast over three-six months, usually daily, five or six days a week during prime-time," explains McCabe. The one thing all telenovela shows share is passion. (n.d., Encyclopedia Britannica)
        In 1970’s the telenovelas started to include controversy and scandal, overblown plots, and sexual content including nudity. This caused the telenovelas to move to evening prime-time spots in Latin American countries. The first telenovelas were kind of Cinderella stories, a woman from a poor family who met and fell in love with a wealthy man. Some examples of the first telenovelas are Los Ricos También lloran (“Rich People Cry Too”) Mexico, 1970s; Simplemente María (1969–71; “Simply Maria”) Peru; Escrava Isaura (“The Slave Isaura”) Brasil,1970s.
      Mostly these telenovelas were in Portuguese and did not reach out to other countries. However, in 1990s they started to be dubbed and aired on different TV channels in different countries like Poland, Russia, Asia, Africa, and Colombia. (n.d., Encyclopedia Britannica)
       
        What are Turkish Dizis?
         In the recent years Turkish drama has been exponentially rising in demand throughout the world. In 2014 after the USA, Turkey has become second in worldwide TV series distribution. It has been finding audience in Israel, Latin America, Korea, China, Chile, Argentina, Russia, India, Pakistan, Balkans, and Arab Countries (2020, April 11, the Guardian). 
[bookmark: _Hlk71053033]       The series made in Turkey are called “dizi”. Although the Turkish dizi genre is referred to as Turkish soap, Turkish drama or Turkish telenovelas at the international television markets like the MIPCOM, NATPE or DISCOP, “dizi” is actually different from the soap or telenovela in ways (Öztürkmen, A., 2018, July 3). Around the world soap opera, primetime drama or telenovela usually have a historical-political background and a traditional, artistic realm. However, the Turkish dizi genre is different from this for mostly they are shot in natural settings and the dizis are naturally slow for the dialogues take place in real time. Also, they have a richer “musical, textual and visual diversity” still causing a slow “narrative flow” where an episode lasts 120-150 minutes. Structurally speaking, dizis offer an easy understanding of the fictional world, in their own pace in a wide variety of settings. This pace of production is unique of the Turkish television industry (Open Edition journals, n.d.)
      Commercial Perspectives
       Turkish Dizi were at first created for the national audience a decade ago. However, it turns out that they find a lot of international viewers.  According to Dickens, 2014, this interest in Turkish Dizis has yield an income of US$200 million export revenue to the country and a “guest of honor” title in 2015 Cannes MIPCOM, which is the largest TV content marketing fair. (n.d, International Journal of Communication) While the first dizis were being sold for $500 per episode today this price has gone up to $200,000 per episode. (n.d., Deloitte Turkey) According to the head of Istanbul’s Chamber of Commerce it is estimated that the market will cross its target of $1 billion from Turkish Dizis exports by 2023 (2017, February 22, The Economic Times.)
        When we look at the people behind the scenes to help Turkish Dizi industry we see that in 2005, Özlem Özsümbül started to direct the sales of Kanal D with the first dizi which was sold to the Arab Countries “Gümüş” (Noor). While this dizi had universal themes like “love, desire, ambition and revenge”, it was easily adapted and subtitled by Arab Countries (Öztürkmen, A., 2018, July 3). It was a great success and inspired other founders. In 2006, Izzet Pinto founded Global Agency and “Perfect Bride” was his first exported competition format to the international market. His success led him to the idea of distributing Turkish Dizis to the world. In 2007, he exported “1001 Nights” (Binbir Gece), which was sold to almost 80 countries and “Magnificent Century” (Muhteşem Yüzyıl), which was watched by more than 500 million people worldwide (2021, January 6, Egypt Independent, Izzet Pinto: NEM Dubrovnik, n.d., NEM)
      The exportation of dizis has also helped the tourism sector in Turkey. Many people have developed interest in Istanbul, the Mediterranean and Black Sea coasts, Cappadocia, and the ancient eastern cities like Antioch (Hatay) or Mardin and started visiting them frequently. Instead of visiting historical museum, mosques and palaces tourists have started to prefer to visit restaurants, neighborhood or mansion showed in the dizis (Öztürkmen, A., 2018, July 3).

       Cultural Perspectives 
[bookmark: _Hlk70795012]        What was the reason that Turkish Dizi was in such a rise? There are many reasons for the success of Turkish TV Dizis. Some of these reasons are their “moderateness, modernity, and flexibility”. These reasons cause them to be easily accepted by many different cultures around the world which have both conventional and liberal tastes (Ksiazek & Webster, 2008). This acceptance throughout the world helps Turkey have positive images of the country, and its economic and socio-cultural situation. (Ksiazek & Webster, 2008).
       Artan Muhaxhiri, a sociologist from Kosovo says Turkish shows are melodramatic, and lengthy and have simple language that help the audience get easily connected with the characters. The Balkan audience see themselves culturally very similar in terms of “the social norms and values, the general mentality, family relationships, lifestyle, clothing, food, furniture, character names”. 
      Serbian sociologist Ratko Bozovic says they see the old patriarchal family model they used to have in their country which they no more inherent. “The mentality depicted in those shows has to do with a traditional understanding of morality that people in Serbia remember at some level”. (2018, May 28, Balkan Insight)
      According to Simpson, 2006, the Arab audience like Turkish dramas for spotlighting family and community relationship, ambition of lost neighborhoods, and affiliation between the rich and the underclass through stories of “revenge, unrequited love, betrayal, and city versus country” (International Journal of Communication, n.d) The Turkish dizi format, combine many contradictions between modernity and rustic life and a melodrama of narratives. This causes Arab audience to feel cultural proximity (n.d, International Journal of Communication)
     Another reason that Turkish Dizis are so favorable is that they use real locations and naturally slow narration (Öztürkmen, A., 2018, July 3) These locations are places like Istanbul, Izmir, Capadocia, Mardin, Hatay, Gazi Antep, Göbeklitepe and Ankara, which are all naturally elegant and take people into a world of Fairy Tale (2018, May 28, Balkan Insight)
      Khen Elmaleh, a journalist in the Israeli newspaper Haaretz, tells that the success of 
Turkish TV Dizis depends on its universal language. “Although Hebrew and Turkish are very 
different languages, I think that the universal cultural language is the same between the two societies,” Elmaleh says.  (2019, March 30, Hürriyet Daily News.)
      Turkish Dizis are also very advanced technically and “the series are shot like a film”. While the typical duration per episode is 120-150 minutes, they are also very costly and of high-quality production (2017, February 22, The Economic Times).  The actresses and actors taking part in the dizis are mostly well known and very talented (Öztürkmen, A., 2018, July 3). 
      On the other hand, the “Turkish cultural domain” should not be ignored. Turkey’s background as a “Nation of Empire” induces it to have “similar aesthetic memory and social codes” with the MENA (Middle East and North Africa) and eastern European regions which were all part of the Ottoman Empire. The audience watching Turkish Dizi feel very familiar with what they see on screen for once upon a time they were part of that same culture.
      The LATAM (Latin America) and Asian countries also have cultural closeness with the Turkish world because of their Mediterranean ancestry. They adore the traditional family scenes with “similar food or behavioral patterns”. At first, old content dizis were sold at the Latin American markets. As the lead actors became internationally known new content dizis also started to find their place in the market (Öztürkmen, A., 2018, July 3).
       In Chile, 2014, the LATAM were so impressed by the Turkish Dizi Binbir Gece (1001 Nights), that many people named their children after Onur and Şehrazat the leading characters of the show. Chile is one of the countries which buys many Turkish Dizis (2020, April 11). the Guardian; International Journal of Communication
      In Pakistan, the last episode of Aşk-i Memnu (Forbidden Love) was seen by over 90 million people. (2017, February 22, The Economic Times)
      In Bulgaria, too, people were affected from the Turkish Dizi “Falling Leaves” which had a plot “about the terrible things that happen to families when they move to cities.” This was just what was happening in Bulgaria, many people were migrating inside the country. It was like seeing themselves from somebody else’s point of view or seeing what was happening to themselves as an outsider. (2018, December 28, The New York Times)
      Israel is another country bewitched by the Turkish Dizis. Istanbullu Gelin (The Bride 
of Istanbul) with its dramatic twists and turns has become an obsession among many Israelis. 
It is based upon a real-life story where a rich guy gets married with a poor girl and takes her to
live with his family. The poor girl struggles to fit into the wealthy family using her knowledge  
and ability to solve problems. What draws Israelis to this is the twist between tradition and 
modernity, the resistance between the bride and the traditional resistant family, their differences 
of how they feel about life and the point of view of the dynasty against the newly wed bride.
(2019, February 12, The Jerusalem Post)
      Elmaleh, 2019 also adds that Turkish cuisine shown along with Turkish TV Dizis has an 
important role in increasing the audience because people love to see the gathering around the 
table, and the feeling of safety and family bonds it passes onto its viewers. (2019, March 30,
Hürriyet Daily News)
      Fandom 
      The interactive relationship between the press, fan sites, producers and writers are another 
cause for the Turkish Dizi to be such a success. These fan sites are very creative in writing, 
clip production and spreading word of mouth especially about their most favorite stars.
(Open Edition journals, n.d.) An example for this is the attention “Bride of Istanbul” got in 
Israel through the fan Facebook Site, which had about 77,000 fans added to it in a very short 
time after it was founded. This fan site caused Aslı Enver (Süreyya) and Özcan Deniz (Faruk) 
to become very well known in Israel and they were invited as guest stars for a concert. (2019, 
February 12. The Jerusalem Post; 2019, March 30 Hürriyet Daily News) 
          
      International Success of Turkish Dizis
       In 2017, one of the Turkish Dizis, Kara Sevda (Eternal Love) got nominated for the International Emmy Award for Best Telenovela. At the 45th International Emmy Awards in New York, this dizi won the first-ever prestigious International Emmy award a Turkish Dizi won. Thus, in 2019, Univision, the largest American Spanish-speaking TV network, added Kara Sevda to its weeknight programming lineup.  The first Turkish Dizi ever screened on Univision became a rating hit very quickly. After the Turkish dramas conquered the Hispanic audience across the United States both Univision and Telemundo added several more Turkish Dizis into their contents. (Turkish drama craze, n.d.)
      In 2018 the Turkish Dizi Istanbullu Gelin (Bride of Istanbul) was also nominated for an International Emmy Award for Best Telenovela, but could not win the award. However, it got its approval from Israelis, when a parody titled The Transplant from Istanbul was aired as a sketch of Bride of Istanbul on the popular Keshet 12 sketch show Eretz Nehederet. (2019, February 12, The Jerusalem Post)
       In 2020, the actor of the TV Dizi Şahsiyet (Persona) Haluk Bilginer, won the Best Performance by an Actor award at the 47th International Emmy Awards in New York. This dizi was screened by PUHU TV. (n.d., Anadolu Ajansı)
      
      Future Outlook 
      Just like UK, USA, France and Germany, Turkey too has become one of the countries that have series exported for TV and online platforms. These are frequently watched on the internet on platforms like the YouTube and Netflix. (n.d., Anadolu Ajansı) Turkish “drama fever” reached the United States when Netflix and Telemundo aired Hakan: Muhafız (The Protector) and Gönül respectively in 2018. Also, in 2021 Discovery bought 35% of the Turkish digital platform BluTV, which is an international channel that will “strengthen our multi-channel strategy in the market and provide access to the increasingly powerful Turkish productions” said Kasia Kieli, President and General Manager of Discovery EMEA.  (n.d., Broadband TV News)
      In 2020 Gain Media by Gaye Su Akyol and in 2021 Exxen TV by Acun Ilıcalı took their places in Turkish digital platforms. They are very promising and expected to grow internationally (2021, January 12, DoYouKnowTurkey.com.; 2021, January 11, DoYouKnowTurkey.com) Both digital media platforms offer a great variety of content, such as news, documentaries, dizis, music, awarded Turkish films and foreign films, and entertainment TV shows. Everyone watching these can find the best alternative that pleases them. (2021, January 11, DoYouKnowTurkey.com)
     In 2021 April, leading European production and distribution company Beta Film announced that they got former BluTV executive Sarp Kalfaoğlu on their board as the company’s representative in Istanbul to support the company in South-East Europe. They shot the Turkish Dizi Şahsiyet (Persona), with Haluk Bilginer, and sold it to a number of countries, including Germany’s Telekom Magenta TV. This was the first Turkish Dizi that took place in the German TV channels. Veronika Kovacova, VP International Sales & Acquisitions of Beta Film says that they have been following the Turkish market for a long time “We are impressed by its vividness and creativity. Hiring Sarp Kalfaoğlu reflects our commitment to plow even more into the market in South-East Europe, its premium productions and developments.” (n.d., Anadolu Ajansı)
      In short, after getting the MIPCOM 2015 country of honor title, Turkey has rapidly grown in the world series industry. The dizi genre has grossly improved since the 1970s, when most Turkish productions were inspired by foreign drama. Today Turkey has become globally audience (International Journal of Communication, n.d) This helps Turkey to have a new image throughout the world, introducing its culture, nature, historical places and family life in the country. (Turkish drama craze, n.d.)) This draws the attention of many different countries starting from Asia, the Middle East, Eastern and Western Europe, moving onto North and South America, where each one of them find a small part of their culture in the dizis. 
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